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Audience Reach:  Law Office Manager

 Hiring & firing
 Discipline & training
 Computer networking
 Budgeting & purchasing
 Compliance
 Client records & email policy

 Project management
 Employee productivity
 Attorney time allocation & billing
 Technology evaluation & acquisition
 Data storage & retention

For nearly three decades, Law Office Manager has provided 
law office administrators, managers and supervisors with 
relevant and timely information to help them perform their 
jobs more effectively and more efficiently. 

Our Members report responsibility for:

Email your offer to more thanEmail your offer to more than  26,00026,000  law officelaw office  managers and supervisorsmanagers and supervisors

Inside This Issue
EMPLOYMENT LAW UPDATE
Civility & conduct rules, 
marijuana, website access & 
ADA on HR radar

3

STAFF RETENTION .............
Over half of workers would 
quit if required to return to 
office

5

DRUGS & ALCOHOL ............
High at work: Anyone else 
smell that?

7

TECHNOLOGY .....................
Artificial intelligence frees 
lawyers and admin of 
tedious tasks

10

WORKING WITH LAWYERS
Survey: Law students need 
more skills to be ready for 
practice

11
(continues on page 2)
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(continues on page 11)

Building an 
Accountability Culture

Tuesday, July 12 - 1pm ET

MEMBERS REGISTER FREEMEMBERS REGISTER FREE

Join Lynne Curry 
for a fast-paced, 
practical look at 
developing an 
accountability 
culture in your 
organization.

WEBINAR

STAFF SAFETY

Workplace active shooter: 
Run, hide, fight
By Lynne Curry
It’s not your imagination. There are more incidents of 
violence across our country than ever before.
It doesn’t matter where you live. Nor that you don’t 
believe it could happen in your town, your workplace or 
at your kids’ school.
You’ve seen the news reports. The violence in 
workplaces including offices, schools, restaurants, train 
stations, malls, and churches. Innocence can’t save 
you. It might get you killed.

Would you know what to do if someone started 
shooting? Knowing what to do could keep you alive.
Suppose you hear something odd. At first, you think it’s 
a car backfiring. Then you hear the same sound again 
and again. Gunshots, repeated in rapid succession.

TRAINING
Prove tech competency at your 
law firm
By Doug Striker
Clients are increasingly asking law firms to prove tech 
competency before signing contracts for work. Why? 
Because they know that good tech skills translate into 
more efficient production, which translates into more 
bang for their buck. Simply put: Clients don’t want to 
pay high hourly rates if the people producing the work 
don’t know how to, say, format a Word document.
That is a very fair expectation.



Audience Reach:  Medical Office Manager

 Hiring & firing
 Discipline & training
 Computer networking
 Budgeting & purchasing
 Client records & email policy
 Compliance

 Project management
 Employee productivity
 Coding, billing & collection
 Technology evaluation & acquisition
 Data storage & retention

Medical Office Manager provides medical office administrators, 
managers and supervisors with relevant, timely information to 
help them perform their jobs more effectively and efficiently. 
MOM makes better medical offices - one manager at a time 

Our Members report responsibility for:

Email your offer to more thanEmail your offer to more than  45,00045,000  medical officemedical office  managers and supervisorsmanagers and supervisors

Inside This Issue
HIRING ..............................
Follow these tips to check 
references right

3

COMMUNICATION ..............
Interpreters improve patient 
care
  

6

CYBERSECURITY ................
5 unintended ways 
companies compromise 
network security

7

LEADERSHIP ......................
5 ways to help your team 
members overcome burnout

9

TECHNOLOGY .....................
Remote patient monitoring 
on the rise

10
(continues on page 2)
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(continues on page 11)

WEBINAR
Marketing Your 

Practice

Thursday, Oct. 20 - 1pm ET

MEMBERS REGISTER FREEMEMBERS REGISTER FREE

Lisa Chase 
shares her 
knowledge 
and skills from 
12+ years of 
healthcare 
marketing.

TERMINATION
Quiet firing meets quiet 
quitting
By Lynne Curry
Quiet quitting, the employee behavior pattern that 
swept through the nation this summer after a viral 
TikTok video in July, has met its match—quiet firing. 
Employers, disgusted by employees that consider it 
justified to do the bare minimum at work, are blessing 
these employees out the door.

Managers take action
In September 2022, 91% of 1,000 managers surveyed 
reported taking action against quiet quitters or firing 
them (1 in 3 managers have responded to ‘quiet 
quitting’ with ‘quiet firing’ – ResumeBuilder.com). One 
in three of the surveyed managers reported firing quiet 

PRODUCTIVITY
Forget multitasking! Here are 4 
ways to improve your focus and 
get more done
It’s a typical day at work. You’re on the computer, 
entering data, while you’re talking on the phone. A 
staff member comes to your office door, stack of papers 
in hand, and you motion for her to come in and put 
the papers on your desk. You continue your phone 
conversation, momentarily removing your hands from 
the keyboard in order look through the papers. You’re a 
multitasking dynamo!
But are you really an efficient and effective manager? In 
fact, researchers find that the interruptions caused by 



Advertising & Sponsorship

 Email: PLM offers our membership base over a dozen 
weekly ezines covering the latest news and new 
developments in four major markets.  For the ezines 
available in the market that interests you, and ezine 
counts, please contact your rep.

 WebSites: PLM offers the opportunity to place your 
message on any of our popular B2B websites.  Contact 
your rep for more information by website, including ad 
specs, and pricing.

 Content Partnerships: PLM also enters into content 
arrangements with select partners whose content is 
closely geared to the interests of our members. These 
options include blogs, articles, special reports, and 
other custom arrangements.  

 WebCast: PLM Webcasts and Labcasts offer you the 
opportunity to deliver your message to PLM markets.  
You provide the speakers and content, along with 
your marketing piece and we’ll handle promotion 
to our membership base, registration, and webcast 
presentation.  

 Webinar Sponsorship: Sponsor a PLM webinar to one 
of our markets.  Your company name is included in all 
promotions, you can deliver a 1 minute message to 
webinar registrants, and the webinar moderator will 
note your sponsorship at the beginning and end of the 
webinar presentation.

 and much more!

Reach out to our audience. Let Plain Language Media design a 
customized multi-media program and get the results you need. 

Email andrea@plainlanguagemedia.com or call 888-729-2315 x 316 for details and pricingEmail andrea@plainlanguagemedia.com or call 888-729-2315 x 316 for details and pricing



Why Partner with PLM?

 Reach your target audience: PLM’s award-winning 
editors make sure your message is in front of the right 
group of leaders and decision makers.

 Establish your company as a thought leader: With 
decades of publication history, our audience has 
learned to trust the research and analysis we provide. 
Our sponsors are associated with that value.

 Generate quality leads: Content-driven leads connect 
you with the people you need to grow your business.

 Build brand awareness: Leverage PLM’s reach and 
industry authority to strengthen your brand through top-
of-mind awareness.

 Leverage the power of content: PLM can ensure your 
message is tied to expert research, data and content - 
and get it in front of the right audience.

 The right blend of media for your message: Different 
people respond to different media. PLM’s multi-media 
approach will get you noticed.

When you get down to what really matters - It’s always about the people. 
PLM brings together our team of experts in content, marketing, multi-media, 
technology and publishing to deliver quality information to highly-targeted 
audiences. Our people make sure you get more of the good stuff. More eyeballs, 

more hang-time, more archive value and ultimately, more clicks through to your website.

Email andrea@plainlanguagemedia.com or call 888-729-2315 x 316 for details and pricingEmail andrea@plainlanguagemedia.com or call 888-729-2315 x 316 for details and pricing



About Plain Language Media

 Email: 
andrea@plainlanguagemedia.com

 Tollfree: 
888-729-2315 x 316

 Mail: 
PO Box 509, New London, CT  06320

Plain Language Media provides timely, accurate and trusted analysis of 
industry and market trends, legal and regulatory developments, and technology 
and innovation that directly affect the operations, financial performance, and 
competitive positioning of our readers and subscribers.


